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Enclosed is some food for thought on the hotel marketplace…lets discuss this during my scheduled time on Wednesday 
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COMMTRAK – Some Current Hotel Marketplace Stats
1.  From TravelClick.com (Hotel Research Firm) - Q2 2011
Reservation Sources for Major Hotel Brands as % of Total

Q2 2011 Source


% Share
Internet*



54.0%

GDS Travel Agent


21.9%

Total Electronic



75.9%

Voice




24.1%

Total       

         
         

100.0%

    
*Internet Reservation Source Detail for Major Hotel Brands  
Q2 2011 Internet Source




% Share
Brand Sites






69.2%



Retail Sites (HRS; Booking.com; Venere
)

  4.0%

Merchant Sites (Expedia; Orbitz; etc.)


16.5%

Opaque Sites (Priceline; etc.)



12.2%

Total



         


         100.0%
2.  From STR (Hotel Research firm) - YTD April 2011
Revenue cost (loss) to hotel industry from OTA bookings compared to revenue if booked direct to hotels.

=
$2.5 billion

3.  From Cornell Univ. (Center for Hospitality Research) - 2010 
% of customers who booked rooms via hotel websites, but first visited OTA websites




=
75%

Avg. number of OTA page visits per booking
=
12

Avg. time per OTA page



=
4.5 minutes









(or 54 min. total)
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COMMTRAK - Hotel Commission Advisories:

1. Casino Related Hotels – Many require agency W-9 forms on file before they will pay commissions…for example, Harrah’s Entertainment properties (Harrah’s, Paris, Flamingo, Caesar’s, Rio, Horseshoe, Showboat) reflect this policy.  
2. Native American Casino properties – Many (ex: The Mohegan Sun) require official “licensing” by the tribal gaming commissions.  Agencies that are not licensed will not receive commissions. 
3. IHG Hotels – To insure commission payments, bookings made with IHG franchised/managed Holiday Inn and Holiday Inn Express properties should only be booked via your GDS or with IHG Central Reservations.  The standard in-house property management system used by these properties does not allow the agency ARC/IATA number to be entered or altered by the property staff. As a result, changes made by the traveler on the road or at check-in/check-out will possibly cause the ARC # to be lost.  Caution your agents about booking direct with these hotels.

4. Walt Disney World Hotels – Walt Disney Hotels pay all commissions through their internal Accounting Department and do not use any 3rd party payment service (Pegasus, TACS, WPS, etc.).  More importantly, by written policy they will not respond to, or recognize any 3rd party reconciliation or billing firm.  They will only respond to you, the agency.
Note: Other than WDW, we have seen exceptions and variations to the policies noted above.  The hotel marketplace is a diverse and complex world of procedural and ownership variables which complicate the payment of legitimate commissions to agencies.  As a result, there are always definitive benefits associated with applying a professional commission billing firm (COMMTRAK) to your supplemental recovery process.
